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FACTS and FIGURES
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The project is financially supported by the CCI4TOURISM PROJECT PARTNERS A D R Io N ADRIATIC-IONIAN
European Union (ERDF, IPA), INTERREG

European Regional Development Fund - Instrument for Pre-Accession || Fund

ADRION (Adriatic-lonian) Progr The project is a collaboration of nine partner organizations
from six countries working in the fields of entrepreneurship,
Project duration: scientific technology park, development agency, and a local C C ] 4TO U R ISM
1 February 2020-31 July 2022 authority in the area of implementing European integration
processes.
Project value:

€1,582,157.87

ERDF and IPA funds:
€1,344,834.17 g&guzg

..... 0 AGRRA
Lead project partner: i E———————

Tecnopolis, Science and
Technology Park, Italy

For more information, visit: = Q_I-:.E.&a
https://ccidtourism.adrioninterreg.eu/
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ccidtourism.adrioninterreg.eu/
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Project Title

FACTS and FIGURES

CCI4TOURISM - Strengthen entrepreneurial skills of Cultural
and Creative Industries for the valorization of cultural herita
ge and the development of sustainable tourism models in
the Adriatic-lonian regions

Programme

Priority Axis
Programme Priority
Specific Objective

Partnership
Duration

Budget

INTERREG VB Adriatic-lonian ADRION Programme 2014-2020

2

2) Sustainable Region

Promote the sustainable valorisation and preservation of natural a
nd cultural heritage as growth assets in the Adriatic-lonian area

9 Partners (7 ERDF + 2 IPA)
30 months — start date: 01 February 2020
Euro 1.797.623,23




TARGET GROUPS

Target group Specification Target value

education/training centre and school  Training centres specialized in enterpreneurship development and design thi 6
nking methodologies

business support organisation Chamber of Commerce, Handicraft Chamber of Commerce, Science Parks, in 20
cubators, innovation agencies, tourism and creativity clusters

Other Tourism and/or cultural public or private organisations like e.g. cultural even 70
ts organizers, Handicrafts Festival Organizers, Historical Rehearsals Associati
ons, Tourism and culture online magazines, Artisans consortia

local public authority Culture and tourism city department, Destination Management Organization 20

regional public authority Culture and tourism regional department, Destination Management Organiz 10
ation, Department of preservation of Heritage and Culture

national public authority Ministries for Tourism and cultural heritage valorization 6

higher education and research Universities (Faculty of Economics, Business Management, humanities), Rese 20
arch Centres specialized in cultural heritage valorization and preservation.

SME CCls, niche tour operators, Destination management companies, OLTA (Onli 130
netravelagency) private museums. Artisans consortium

sectoral agency Regional Development Agencies, Rural Development Agencies, Investments 18
Agencies, Cultural Centres

General public Creativity professionals, individuals, tourists
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OBJECTIVES

making CCls key players of the tourism sector and a
distinctive factor of growth in the Al macro-region.

.
--------------------------------------------------------------------------------------------------------------------

: 1. TOURISM: mass tourism schemes; strong

: seasonalization; concentration of flows in main
destinations.

: 2. CClIs: lack of strong key competences; weakness of

% local ecosystems. .

-------------------------------------------------------------------------------------------------------------------
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skills and competences;

2. setting up of a Creative Hubs network;
: 3. Transnational action plan for a “"Cultural tourism 4.0"

* .
--------------------------------------------------------------------------------------------------------------------
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WHO WE ARE

CCI4TOURISM has an homogenous partnership, mainly composed of development
or innovation agencies, science parks and incubators.
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Promoting Creative Tourism through new Experiential and Sustainable
routes

#emotional joint
paths across
cultural sites
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